
Our brand signature:

Brand Guide.
Styleguide for a consistent appearance.

Our primary logo is our linear-gradient on a black background. Use the vertical logo when centered and the horizontal logo when left or right aligned.  
For special uses, you can use the entirely black or white logo.

Colors:

CMYK	 0, 0, 0, 90
RGB	 23, 23, 23
HEX	 #171717

CMYK	 0, 70, 100, 0
to	 0, 50, 100, 0
RGB	 234, 102, 0
to	 243, 146, 0

CMYK	 0, 60, 100, 0
RGB	 255, 102, 0
HEX	 #FF6600

Clearing space:
The minimum clear space of the logo is the width of the Icon in SenseING.

How to use not:

Avoid using the primary  
logo on a weakly saturated 
background.

Avoid stretching or  
compressing the logo.

Avoid using the logo  
on busy backgrounds.

Avoid rotating the logo.

The Wordmark:

Typography & Elements

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890().,:;!?`“„@+-#‘

Roboto Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890().,:;!?`“„@+-#‘

Eurostile

SenseING is an composed name. It includes the english word „sense“ which means the ability to understand, recognize, value or react to something, especially any of the five 
physical abilities to see, hear, smell, taste and feel. The second part of our name is „ING“ which is the shortcut of the german word „Ingenieur“ (in English „engineer“). When 
speaking our name [sensing] it sounds like „sensing“ which means to become aware of something via the senses.

On the one hand, the large S 
stands for our name and at 
the same time symbolizes a 
link, since we see ourselves 
as a connection between the 
analogue and digital worlds.

The unclosed circle 
symbolizes the I from 
the word composition 
„SenseING“.


